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Book Clubs Bring in Customers

Encourage These Groups of Book Lovers to Meel, Buy at Your Store

By Susan 5. Stevens

Wouldn't you love o see these groups of booklovers in your store every week?

Pul aside your idea of a reader curled
up in am easy chair at home, think
ing in solitude about the contents of a
honk, Instead, envision scores of readers
gelling logether in your store Lo discuss
wehat they have been reading,

Book clubs are big at many stores.

Some stores have more than one club,
perhaps a group for people who enjoy
.'||_!.-.~|h.':ir*.-_. anddbezr for romande resders,
oltvers bor teens and kids.

Membership in reading clubs range as
figh as Bl Sorme are a8 small as 6. In
each case, however, more cusiomers ane
coining in the door,

“Aevording o owr surveys, the aver-
age boeok group member consumes over
A books a year” says Charles Mead, co-
owener of Reading Growup Cholees, OF the
tal, 114 books are for PLETE ] discis-
sipn, Y4 are for personal enjoyment
and 12.4 books are for gifts, “The nuam-
Bers cerfamly imdacate that thas herative
marsed segmend i one that bookstones
will do well to nurture,”

Blise Willowwy Bookshap fn Hoaston,
Temas has 35 bosok clabs. Last Ve all of
the store’s clubs read The Birth of Yenus
by Sarah Dunant, making it the stoere's
top-selling Hele. The store recently ocused
omn lithes by authars wha visited the store
arvl mmendie gl Impressions,

Blue Willow smives registered clubs
discounts on books, a policy at most of
the stores hosting clubs, Discoumnts ane
ofien 13 percent, Blue Willow also
gives discounts to teachers and schiool
book firs,

Valerie Koehler, "girlboss™ at Blue
Willow, explains how the clubs began
Browing:

“l speak to book clubs, women's
groups, ebe. on A n'i.:uiar basis,™
Eoehler says, “Pretty early on, | fig-
ured that if we catered to the book
groups we would have people coming

in approximately once a month (unless
they buy ahead). Most people don't
just buy their book cub selection.™
Kochler .'I.-hlE'.ﬂl."i! e skaff mem-
ber bo keep up with the clubs, so the
ghore can ordor the books ﬂmigm\d
ahead of time and shop discounts with
stock offers, frelght offers and mone,
"We grew this category from ome
shelf in our fiction section toa dedicar-
edd table in the shop,” she says. "It is
thi: most shopped table we have
People want to see what everyone else
is reading. Lots of people get their
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Pretty early on, I
figured that if we
catered to the book
groups we would
have people coming
in approximately
once a month
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ideas for future selechons from this
table."

The discounts don’t harm the
shore’s profitability, she savs. “1 don't
feel it is detrimental to the bottom
linee,™

Mead of E'lfl.:.'lvi‘llr'lgl L:'n:::up L hoioes
savs studies back that up.

R:'la:|:inal:f".n.'m|;'-{_:|.|'ic|.-|;h:.'I which is an
nline community for reading
gronaps, helps clubs answer questions
aboul books, l.lﬂl.'rllll.E_ hundmeds of
guides from many publishers. Carol
Fitzgerald, co-founder and presadent,
says tha website has 225,000 unique
visitors a month, “At least 3500 book
clhuabs are registened with us”™

Whaen ReadingGroupGuides
Pargan five and a half years ago, “We
wanted to put everything in one place
to build & community,” Fitzgerald
says

“What happens if vou love a book
but just dom't know what more to say
about it in your reading group? Or
what if vou hate a book, but can't pin
donwn the reason why? The guides con-
tain discussion gquestions and  back-
ground material on the author amd the
subject. Feedback from stores and
clubs helps the organization provide
what lh-:'}" are Innldng for.

“ A 1ot of indies have helped make
a book,” Fitzgerald savs. "We know
thary e sebting trengds.”

Rt;-dl.iinp; Group Choices operates in
similar manmner. providing com-
mentary for reading groups abowl
books, authors, publishing trends and
reading group trends. Groups can
pring out gquestions and answers. Iits
“Om the Bookease™ commentary helps
groups select their nest discussion
topic, Beading Group Chodces is on-
lime al
Chioes.com,
An &ulhﬂr_."n.'.:u:l'miq group discias-
sion contest allows reading groups to
:‘L‘}.fl'nih'r online for a chanee o have an
author talk with the group on speaker

phone. Six groups win each month,

www BeadingGroup

Rflﬂdin;{;(]'n'l'.lpf'uui.du-t also offers
conbests, Hlere is one club™s success
Shory:

“When we started our book club, it
wias to shane our enjoyment of reading
and to intreduce each other to differond
penres of books,” a reader namaed
Diebra in Biloxi, Miss, told Fitegerald
“Little di] we know that down thae
road this reading group would also be
away o sham our I:r..!;.';hiiru and joys"
after Hurricane Katrina hit Biloxi. “We
-::Inl:p' missed ome wioek of miceting and
now we meet at homes which are still
standing and after each moeting of
sharing our favorite book, we also
share hammers, nails, and boards and
help werk on the person’s home,™

Hiloxi's elub won a book for
Debra’s  “truly  inspiring  c-mail,”
Fit#gerald savs

A mew venture is matching readers
wiith clubs, she says, IF o New York
City reader wants bo find a convenient
club which mads thie kinkd of books
that person likes, Readimglroup
Ciuide= will link them.

Then there's the not-sp-small mat-
ter, for many clubs, of refreshments,

A Recipe for a Book Club, im addi-
[T I s t:l.l.m,p-ld'l,h't nﬂ-'lrl':rlgt'. amid Feas
tured awihors, I:I'IHI'I“II}
themes and recipes “to make each
Hul:hurir'l.lq of our ook discussion
group a joyvous oocasion.” The Book

lub Cookbook |'.'I_1_, _Iud.].' Celman and
Vicki Levy Krupp also offers monthly
guides for good eating to go with good
reading.
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